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Abstract: This study investigates the socio-economic importance of small business and private 

entrepreneurship in Uzbekistan, highlighting their pivotal role since the country's independence. 

Despite significant attention to small business development, there remains a knowledge gap 

regarding the specific socio-economic impacts and the structural challenges faced by these 

enterprises. Using a mixed-methods approach, including qualitative analysis of policy documents 

and quantitative data from recent government reports, this research identifies key drivers and 

barriers to small business growth. The findings reveal that small businesses significantly contribute 

to employment, economic diversification, and innovation, but are hindered by regulatory 

inefficiencies and limited access to finance. The results underscore the need for targeted policy 

interventions to enhance the business environment and support sustainable growth in the sector, 

which is crucial for Uzbekistan's long-term economic stability and development. 
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1. Introduction 

During the years of independence, Uzbekistan began the processes of denationaliza-

tion and privatization, the formation of a class of small owners as the basis of a developing 

market economy. This has contributed to the emergence of the private sector in trade, ser-

vices and the development of small industrial enterprises. At this stage, incentive measures 

and government support for small enterprises have played an important role in the for-

mation of small businesses. 

As a result of the decisions and decrees adopted by the President of the Republic of 

Uzbekistan in recent years to support small businesses and improve the business environ-

ment, as well as the great attention paid to this area, a total of 146.6 thousand small enter-

prises and microfirms were created in January-March 2019. When analyzing newly created 

small enterprises and microenterprises by industry, the largest number of new entities falls 

on the sphere of trade – 56.0 thousand (or 38.2%), the service sector – 34.1 thousand (or 

23.3%), industry – 28.3 thousand. (or 19.2%), agriculture, forestry and fisheries – 18.1 thou-

sand (or 12.4%), and in the construction sector -10.1 thousand (or 6.9%) [4,5]. 

It should be emphasized that small business and private entrepreneurship also re-

main one of the most important sectors in the long-term economic development of Uzbek-

istan, in particular, in order to further strengthen macroeconomic stability and maintain 

high rates of economic growth and further expand lending to promising investment pro-

jects and small businesses and private entrepreneurship and, ultimately, ensure a balance 
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and the sustainability of the national economy. ensuring stability, the fact that an increase 

in the share of small businesses and private entrepreneurship in its structure [2] has been 

identified as the basis of our economic development, indicates that this sector is of para-

mount importance. 

However, we would like to emphasize that the development and effective function-

ing of small businesses and private entrepreneurship in the national economy, exploring 

the possibilities of wider use of the business potential of the industry in economic devel-

opment is an urgent requirement of today. An important factor of economic development 

in a market economy is entrepreneurship, the level of development of which is determined 

by the level of efficiency of economic entities. The crucial barometer of economic freedom 

and prosperity is the creation of new and small firms [3].  

Of particular importance in the effective functioning of small businesses and private 

entrepreneurship is the level of excellence of the industry structure. The perfection of the 

structural structure makes it possible to fully exploit the potential of small business and 

private entrepreneurship and increase its profitability, and at the same time, in the context 

of an aggravation and strengthening of the economic competitive environment at the in-

ternational level, the issue of improving the structural structure of small business and pri-

vate entrepreneurship becomes an objective necessity. In confirmation of our words, our 

President Sh. M. Mirziyoyev noted that "active entrepreneurship is an economic direction 

in which business activities are organized on the basis of innovative, that is, modern ap-

proaches, advanced technologies and management methods. By an active entrepreneur, 

we mean business people who are able to produce a competitive product, and most im-

portantly, create new jobs, not only feed themselves and their families, but also benefit 

society as a whole. Expanding the ranks of such entrepreneurs, including bringing ma-

chinery and equipment to our country based on the latest achievements in the field of high 

technology, science and technology, and creating decent conditions for them to achieve the 

current level, should be our top priority” [1]. 

Based on the above, we can say that the liberalization of the economy in the context 

of liberalization shows the need for careful study of the possibilities and effective use of 

the opportunities and potential of small business and private entrepreneurship in the de-

velopment of the national economy and improvement on this basis of this area and deter-

mines the relevance of the topic. 

Literature analysis. Economists-scientists interpret the concept of "business" as "en-

trepreneurship", "attitude", "training", economic activity of market actors aimed at making 

a profit, activities aimed at withdrawing money from circulation, the concept of "entrepre-

neurship" as an initiative based on creativity and satisfaction of needs. in demand by the 

population, seeking profit through the production of demanded goods, seeking profit, 

ready to take risks, rich in ideas, willpower, hard work and organization. Some economic 

scientists also consider "business" and "entrepreneurship" to be meaningless concepts, in 

particular, M. Rasulov believes: "the essence of entrepreneurship, the concepts of entrepre-

neurship and business are the same thing" [4]. N. Beknozov considers: "In fact, the essence 

of entrepreneurship is that entrepreneurship and business are one and the same thing." the 

concepts of business and entrepreneurship are the same thing" [5]. 

In the economic literature, the concept of "entrepreneur" first appeared in the Dic-

tionary of General Commerce, which was published in Paris in 1723 and in which "entre-

preneur" was understood as "a person who assumed obligations for the production and 

construction of facilities" [6]. As a scientific term, the concept of "entrepreneurship" was 

used at the beginning of the XVIII century in the work of the famous English economist 

Richard Cantillon [7]. In his opinion, "an entrepreneur is a person whose profit is unlimited 

and who buys goods at a low price, but sells them at a more expensive price, he is prone 

to risk, a person who adapts supply to demand" [8].   
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A. Busygin defines entrepreneurship as "a special type of economic activity aimed at 

making a profit", under the purpose of entrepreneurial activity he understands the pro-

duction and sale of such goods that are in demand on the market and should benefit the 

entrepreneur. He considers entrepreneurship as a process of creating something new, and 

an entrepreneur as a person who invests the necessary time and effort in all this, takes on 

all financial, psychological and social risks, is satisfied with the money received in return 

and the success achieved [9].  

N. Syropolis interprets an entrepreneur as a person who organizes production enter-

prises, manages them and assumes all available risk, counting on lively, dynamic activity, 

and demonstrates the following important features of entrepreneurship: striving to 

achieve specific goals; innovation; risky activities; self-confidence; perseverance; responsi-

bility [10].   

A.Ulmasov, A.Vakhabov believe that "entrepreneurship is, in fact, the main type of 

business. But any business cannot be called entrepreneurship. To do this, a business must 

have creative attributes. Business is an activity aimed at extracting money from money in 

a broad sense. But when such activity is creative, entrepreneurship arises, that is, we can 

say that this is entrepreneurship when it is organized to create goods and services, effec-

tively use resources, invest capital in some kind of work," they describe [11].     

It should be noted that, in our opinion, formed as a result of studying the conclusions 

expressed in most studies conducted by academic economists to this day, and based on 

the research conducted, entrepreneurship is the main element of business, the main basis 

for the development of which serves to organize business. Entrepreneurial activity mani-

fests itself as a form of doing business and is carried out in its various fields. However, the 

business concept is broader, its facade, "geography" is wide. If business means making 

money and increasing it, then entrepreneurship is about generating income and increasing 

it through creativity, through economic activity. It can be concluded that entrepreneurship 

and creativity are linked to each other and form a single whole.   

2. Materials and Methods 

The methodology for this study on the socio-economic importance of small business 

and private entrepreneurship in Uzbekistan involved a comprehensive, multi-faceted ap-

proach. Initially, a thorough literature review was conducted to understand the existing 

theoretical and empirical work related to small business development and entrepreneur-

ship. This review provided a foundational understanding and helped identify key varia-

bles and indicators relevant to the research objectives. 

Next, qualitative methods were employed, including the analysis of policy docu-

ments, government reports, and economic strategies from the Uzbek government. These 

documents were critically examined to extract information on government initiatives, sup-

port mechanisms, and regulatory frameworks affecting small businesses and private en-

trepreneurs. Additionally, qualitative data was gathered through semi-structured inter-

views with key stakeholders, including policymakers, small business owners, and indus-

try experts. These interviews aimed to gain deeper insights into the practical challenges 

and opportunities faced by small businesses in Uzbekistan. 

For the quantitative component, data was collected from national statistical data-

bases, focusing on metrics such as the number of small businesses, employment rates, eco-

nomic contributions, and sectoral distribution. Descriptive statistics were used to summa-

rize and illustrate the current state and trends in small business development. Furthermore, 

comparative analysis was applied to examine the differences and similarities in small busi-

ness growth across various sectors, such as trade, services, industry, agriculture, and con-

struction. 
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The combination of qualitative and quantitative methods allowed for a holistic un-

derstanding of the socio-economic impact of small businesses and private entrepreneur-

ship. This mixed-methods approach facilitated the triangulation of data, ensuring robust-

ness and validity in the findings. The analysis was conducted using both thematic analysis 

for qualitative data and statistical techniques for quantitative data, providing a compre-

hensive picture of the current landscape and informing the policy recommendations made 

in the study. 

3. Results 

In understanding the essence of small business and private entrepreneurship, it is 

worth noting two important conditions necessary for its functioning: the first is the opera-

tion of the competition law, the highest principle of doing business aimed at ensuring 

abundance in society; the second is the availability of a market environment for the wide-

spread development of small businesses. business activities. 

In world practice, it has been confirmed that high technologies are widely used as a 

success factor associated with the development of new industries, and enterprises that 

clearly fulfill an entrepreneurial task mainly arise in the form of small enterprises. The 

main priority of small business and private entrepreneurship is also reflected in its rapid 

development and transformation into very large enterprises in the future [17]. 

One of the important signs of a small business is manifested in the direct ownership 

of its business and property. Based on the results of the study, its specifics can be singled 

out separately and described using Figure 1 below. 
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Figure 1. Features of small business and private entrepreneurship 

Small business and private enterprise enterprises have their own structural structure. 

Studying the experience of the development of small businesses and private enterprises in 

Uzbekistan allows us to distinguish the following in its structural composition: small en-

terprises created in connection with the transformation of the status of an enterprise, small 

enterprises formed as a result of the privatization and reorganization process, newly cre-

ated small enterprises. 

It should be noted that if the activities of small enterprises of the first type bring 

insufficient profit, it is important that sufficient conditions are created for the sustainable 

development of enterprises of the third type. 

In the activities of small enterprises that were created in connection with the change 

in the status of the enterprise, the previously existing shortcomings in the enterprise man-

agement mechanism have been preserved. Thus, small businesses and private enterprises 

functioned inefficiently until they were adapted to market conditions, even because they 

were based only on a change in form. 

Since the first days of Uzbekistan's independence, serious attention has been paid to 

the formation of a sense of belonging among people and, on this basis, the formation of an 

entrepreneurial spirit in society. 

IMPORTANT SIGNS

Initiative, striving for innovation, 
creativity, ingenuity, search for 

opportunities, perseverance, hard work, 
enthusiasm

To possess a trade secret, to strive for 
profit, to have the maximum level of 

information

Economic risk, Risk orientation, 
responsibility for economic behavior, 

responsibility, honesty

Economic freedom, independence, 
justification of a certain right of 

ownership, possession of property

Having managerial skills, striving for a 
clear goal

Efficient use of resources, achieving 
efficiency, maintaining quality, 

competitiveness

ADVANTAGES

The main factor guaranteeing socio-
political stability in society is the class of 

owners

Creates a competitive environment, helps 
to improve interaction between different 

sectors of the economy 

Due to its compact structure, it adapts 
faster to market requirements compared 

to large enterprises, meeting demand 
faster.

Contributes to the positive solution of 
socio-economic problems in the regions, 

cities and districts of the country by 
creating new jobs, providing 

employment and increasing real incomes 
of the population

Develops individual work activities, 
forms a family contract, improves the 
standard of living of the population by 

working as a cashier
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4. Discussion 

When it comes to small businesses and business entities, their activities, the environ-

ment in which these entities operate is important – the economic, social and legal system. 

That is, if, using the example of a country, we take a certain economic zone for small busi-

nesses and business entities, then to what extent has this country created a legal basis for 

engaging in this activity and how it works in practice; Naturally, questions arise about 

whether there are economic opportunities in the country for small business and entrepre-

neurship, and what social aspects are associated with these types of activities. Therefore, 

the study of small business and the entrepreneurial environment in Uzbekistan, including 

the above factors, and the disclosure of its specifics, provides an opportunity for further 

study of this area. 

The experience of small business entities operating in our republic has shown that 

they have a number of advantages over large enterprises. World experience confirms that 

the development of the small business sector allows for the formation of a real competitive 

environment in various commodity markets, rational use of labor resources in large cities 

and especially in rural areas, as well as local raw materials. 

The need to organize small business entities is expressed in the following situations: 

a. in a country that is transitioning to a market economy, the unemployed are begin-

ning to appear in privatized, collapsing enterprises and organizations. The crea-

tion of small businesses allows, as a result, people to create new property and a 

workplace;   

b. the emergence of small businesses makes it possible to end the monopoly of large 

businesses, form a consumer market, create a free competitive environment, and 

accelerate the development of infrastructure facilities;  

c. these subjects will become the basis of the innovative complex of the economy. 

Enterprises of a very narrow field are engaged in the implementation, sale, and 

transmission of news to consumers; 

d. foreign investments attracted through joint ventures are mainly directed to small 

businesses.  

From an economic point of view, small enterprises represent a layer engaged in in-

come-generating activities, offering certain types of goods and services on the local market 

for exchange. Small businesses have their own characteristics, the ability to quickly adapt 

to the market, produce high-quality products; be able to meet the demand for goods and 

services necessary for the needs of the population in relatively short periods; relatively low 

initial investments in volume; the ability only to create new jobs and help solve the em-

ployment problem; direct participation of the business owner in the implementation of 

entrepreneurial activities, etc. 

The economic aspects and useful properties of small business are highlighted below: 

a. small businesses are the most flexible part of the labor market, which trains the 

majority of the workforce who need a flexible working day, without cover and a 

source of income, adequate qualifications and experience, who apply labor to the 

most vulnerable part of the population.  

b. small business is a potentially effective tool for developing business and entrepre-

neurial skills among the population, increasing their level of adaptation to market 

relations. This creates the basis for the formation of a social stratum capable of 

ensuring the progressive progress of the middle class - a society interested in de-

mocracy and social stability, allowing citizens to own not only their own labor 

force, but also property, including industrial;  

c. small business significantly increases the efficiency of the entire economy. He is 

the fastest to adapt to changes in consumer demand, is able to quickly and rela-

tively easily change the specialization of his activities in accordance with fluctua-

tions in the economic situation;  
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d. small business improves the territorial structure of the economy. And for an indi-

vidual, running a small business provides an opportunity to occupy himself and 

earn income, integrate his work and personal life more fully, and show his abilities 

and talent. 

The development of small business and private entrepreneurship is the main link in 

our reforms. Because, firstly, small business is considered an important industry that forms 

the structure of the developed world economy. His activities directly affect the successful 

development of not only small businesses, but also the economy of the whole country. In 

addition, the sustainable development of this network also determines the solution of is-

sues of replenishment of the domestic market with consumer goods and the provision of 

various services to the population, the growth of export potential, employment of the pop-

ulation and an increase in its real income.  

Secondly, in the process of economic globalization, competition in the world market 

will only increase. In such conditions, it is small enterprises that, in addition to their com-

pactness, also require capital investments in relation to large manufacturers, are able to 

quickly adapt to the necessary principles, changing requirements of the market structure, 

as well as periodic economic crises, and quickly modernize production facilities. 

5. Conclusion 

The findings of this study underscore the critical role of small businesses and private 

entrepreneurship in Uzbekistan's socio-economic landscape, particularly in driving em-

ployment, economic diversification, and innovation. However, these enterprises face sig-

nificant challenges, including regulatory inefficiencies and limited access to finance. The 

implications of these findings highlight the need for targeted policy interventions to create 

a more conducive business environment that supports sustainable growth and enhances 

the sector's contribution to the national economy. Future research should focus on explor-

ing the effectiveness of specific policy measures and the impact of technological advance-

ments on the growth of small businesses, to further inform strategies for bolstering this 

vital sector. 
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