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Annotation. The article considers the responsibility of innovations to society for any
possible result of implementation in practice as a significant factor in the effective use of
innovations. The social responsibility of innovations should be present at all stages of the
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analysis, forecast and evaluation.
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Innovations have always been considered as the main factor in increasing the profitability of
an enterprise, its economic growth, improving quality and competitiveness, and entering
new markets. The concepts of innovative development are constantly being improved.
Strategies, tactics, business models are changing. Models of innovative development moved
from closed to open, and then to hyperactive ones. Innovations become more complex than
they create new opportunities and open up new perspectives for the development of
entrepreneurship. So today, the widespread use of digital technologies has expanded the
opportunities for small, individual entrepreneurship, as well as the self-employed and
freelancers.

Today, many scientists talk about the social responsibility of innovation and innovative
activity. Many of them are inclined to the need to comply with this criterion. Dorzhieva E.L.
and Kirilova T.K. believe that innovation, on the one hand, is a key factor in increasing the
competitiveness of a corporation, on the other hand, the development and implementation of
innovative products involves high risks and increases resistance in society. The authors
identified the motives for social responsibility of corporate innovation, justified the need to
implement social responsibility programs, provided an overview of methods to determine
the effectiveness of corporate social responsibility, showed the effectiveness of a corporate
social responsibility strategy based on a combination of economic and ethical motives, as
well as examples of effective corporate performance. practicing socially responsible
behavior.

In their opinion, "Corporate social responsibility is the responsibility of business for the
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impact of decisions and activities on society and the environment through transparent and
ethical behavior that promotes sustainable economic development, including all
stakeholders" [1]. They also determine the direct dependence of social responsibility on the
size of the corporation. Since the larger the corporation, the more it harms the environment.
The authors believe that social responsibility is acquiring a strategic nature, which involves
"compliance with economic, moral and social obligations at all stages of the innovation
process” [1].

Romanova O.A., Tkachenko I.N. believe that: “the course towards innovation turns into a
strategy, provided that a unified system of innovation activity is formed, in which innovation
becomes a technical, economic and social process." The corporation's innovative
development strategy involves the formation of long-term goals of innovative activity and
the choice of the most effective methods for achieving them. In this regard, the most
effective method of achieving this goal is the practice of social responsibility of the
corporation's innovative activities. This implies the integration into business practices of
qualitatively new mechanisms and forms of organization of production and labor, taking into
account the interests of employees, consumers, the local community, and other interested
parties (stakeholders). [2]

Modern socio-economic development provides for the large-scale application of innovations
in all areas of the economy based on breakthrough developments. This increases the
importance and social responsibility of innovations and innovative activities, within which
possible threats and effects of scientific and innovative activities are predicted and assessed.
The development, use and application of innovations should be only for noble, peaceful
purposes, bring benefits to society, lead to socio-economic development. This is enshrined
in the Law of the Republic of Uzbekistan "On innovation activity":

> In article No. 3 "Basic concepts”, which defines the essence of innovation:
innovation - a new development introduced into civil circulation or used for one's
own needs, the application of which in practice ensures the achievement of a
significant socio-economic effect. [3]

According to the author, the social responsibility of innovations is a responsibility to
consumers, the state, society, which provides for the analysis, assessment and forecast of the
consequences of applying innovations in practice. The social responsibility of innovations is
that they should not bear negative consequences. If innovations contain a hidden threat or
unknown consequences, then it can be argued that the social responsibility of innovations is
absent. Therefore, they cannot be applied in practice.

The “Declaration on Science and the Use of Scientific Knowledge” states: “The conduct of
scientific research and the use of its results must always be aimed at achieving the well-
being of mankind, be imbued with respect for the dignity and rights of man, for the
protection of the environment, and fully take into account our responsibility to the current
and future generations.” [4]

This once again confirms that innovations and innovative activities must bear social
responsibility to society, which is important both in ensuring information, economic and
national security, and in the socio-economic, technological progress and sustainable
development of the country. It is necessary to introduce into the law of the Republic of
Uzbekistan "On innovation™" a separate article on the responsibility to consumers and society
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of developers and producers of innovations.

To improve the efficiency of innovative activities of entrepreneurs, it is necessary to
improve the organization and management of innovative activities. The main goal of the
organization and management of innovation activity is to increase the efficiency of the use
of innovations and thereby ensure an increase in competitiveness [5]. Entrepreneurs who are
aware of the importance of the social responsibility of innovation and innovation have a
competitive advantage; as such a strategy allows to achieve better results. “The foundation is
being created for synergy, the emergence of innovations, the value of which increases.
Socially responsible behavior in the field of innovation helps to strengthen a successful
development strategy for the long term; it is an investment in sustainable economic
development” [1].
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